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FOREWORD

Chapter 3 of Klépierre’s 2022 Universal Registration Document describes the Group’s environmental and social activities in accordance with
the six leading industry and international frameworks: the Global Reporting Initiative (GRI) standards, European Public Real Estate Association
(EPRA) Sustainability Best Practices Recommendations (sBPRs), the Federation of Actors of Commerce in the Territories (FACT), the
CSR industry reporting guide, the United Nations (UN) Sustainable Development Goals (SDGs), the Task Force on Climate-related Financial
Disclosures (TCFD) and the Sustainability Accounting Standards Board (SASB). While chapter 3 of the Universal Registration Document sets
out the Group’s progress towards achieving its Act for Good” Corporate Social Responsibility (CSR) strategy, focusing on its most significant
key performance indicators, the Group has decided to create this supplement containing all of its 2022 non-financial data. This allows for a
more comprehensive quantitative overview of Klépierre’s CSR performance and is in line with the expectations of the leading non-financial

agencies, Environmental, Social and Governance (ESG) investors and other stakeholders.

For cross-reference tables (GRI, TCFD and SASB), see section 7.3 of this document.

METHODOLOGICAL NOTE

Group CSR reporting is one of the key methods of monitoring,
organizing and overseeing Klépierre’'s CSR initiatives. Klépierre uses
a comprehensive management system to quantify and pinpoint the
main environmental, societal and social impacts of the Group and
its activities.

The key reporting principles are as follows:

e Relevance: material sources of impacts and opportunities for each
topic are considered;

e Representativeness: selected indicators are representative of the
Group’s sites and activities;

e Consistency: a guarantee that data comparisons by region and
period are relevant;

e Transparency: assumptions and calculation methods are clearly
defined;

e Accuracy and reliability: records are kept at site and sub-group
level to ensure traceability.

Methodological note for environmental
and societal indicators

Key industry indicators

Definitions of key indicators

A reporting protocol for environmental and societal indicators has
been circulated Group-wide for more than 15 years to ensure the
consistency and reliability of the CSR reporting procedure and the
qualitative and quantitative data published by the Group. The
protocol is updated annually to remain relevant to Klépierre's CSR
commitments and strategy, regulatory changes and evolving
industry practices and standards, and to account for feedback
received following each reporting period.

Above all, it sets out the method for collecting and calculating the
data underlying the indicators, including definitions, scopes, units,
formulas, contributors involved, data entry processes, etc.

Units of measurement

e Portfolio coverage rates are mostly expressed as percentages of
the value of the underlying assets (as opposed to the number of
assets, for example) to better reflect their contribution to the
Group's overall portfolio.

e Energy, carbon, and water data are presented both in gross terms
(kWh, tCO,e, cum.) for the purposes of assessing volumes, and
as ratios (gross value divided by floor area or footfall) to discern
the performance of assets on each of the given topics.

e The reference surface for non-financial indicators is the surface
that the Group directly manages (common areas and private
areas served by common facilities for heating and cooling). It is
different from the total surface area of the portfolio, which
includes private portions and other outdoor areas.

Additional clarifications

e Energy efficiency of common and serviced areas and shared
equipment: consumption intensity and energy performance
indicators expressed in kWh or kWh/sg.m. reflect the heating and
air conditioning consumption of serviced areas, which include the
common areas of the shopping centers and the private areas
(shops, storage rooms, etc.) that are connected to shared
equipment without a sub-metering system.

e Greenhouse gas emissions are presented using location-based
and market-based methods. For location-based data, emissions
factors used in the calculations are sourced from the French
Environment and Energy Management Agency's (ADEME) Bilan
GES database (average national factors). For market-based data,
emissions factors are sourced directly from each energy supplier.

e For energy and water consumption, the Group uses meter
reading data (as opposed to invoices) to ensure shorter data
collection lead times and greater relevance.

e Where Klépierre neither owns nor manages the head office
buildings it occupies, the related consumption data are not
included in this report.

e Water consumption corresponds to drinking water consumption
for the entire building in question (both common and private
areas), exclusive of water used for heat pumps.

e Development projects included in the 2022 reporting scope
correspond to projects delivered during the year, except for
carbon data, for which emissions relating to project construction
are spread over the years of the corresponding work.

o All key indicators are calculated based on actual and exhaustive
data. Where certain data were missing, Klépierre has
systematically provided estimates detailed in the charts or tables
concerned.
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International and industry frameworks

The environmental and societal management system considers the
recommendations included in the leading industry and/or
international frameworks, namely:

e GRI standards;
o EPRA sBPRs;

e FACT - CSR industry reporting guide/Non-financial performance
statement;

o United Nations (UN) Sustainable Development Goals (SDGs);
e TCFD recommendations;

e SASB standards;

e EU Taxonomy

Cross-reference tables with the non-financial information presented
by Klépierre in this document covering the EU Taxonomy, GRIs,
TCFDs and SASBs are provided in sections 7.2 and 7.3.

Reporting scope

2022 reporting scope and coverage rate

Acquisitions, disposals, and developments (extensions and/or new
constructions) may alter the reporting scope and distort period-on-
period comparisons for the various indicators.

To provide data that is both exhaustive and comparable, Klépierre
distinguishes between “reported” and “like-for-like” scopes for most
of its indicators.

In addition, the notion of operational management, which is specific
to the shopping center industry, is used to determine which assets
are included in the scope.

The Group’s scope aggregates assets owned and managed by
Klépierre, and assets managed but not owned by the Group (where
data are available), to reflect its activities as accurately as possible.
Assets owned but not managed by Klépierre are included in the
Group’s reporting scope where data are available. For these assets,
the Group is only responsible as a delegate. However, as owners of
these assets, Klépierre strives to increase the information collected
each year and include more in its coverage scope.

Section

Reporting Scope rules

Scope & coverage rate

All KPIs—except the ones
mentioned below

All assets under Klépierre’s operational control are included
in the scope. All exclusions are specified in each section
of the document.

Scope (123/126): 111/111 owned and managed shopping centers
+7/7 managed-only shopping centers + 5/8 owned-only shopping
centers (excluding Greece).

Coverage rate: 99.9%

% of recovered waste

All assets under Klépierre’s operational control are included
in the scope. However, when municipality or local authorities
are responsible for waste management, the Group does not
have leverage over the final destination strategy and utilities;

shopping centers in this situation are excluded from the scope.

Scope (89/126): 78/111 owned and managed shopping centers
+ 7/7 managed-only shopping centers + 4/8 owned-only
shopping centers(excluding Greece).

Coverage rate: 78.5%

Waste—other KPIs

All assets under Klépierre’s operational control are included

in the scope. A shopping center is excluded when a third party
(i.e, a hypermarket) is managing the waste contract

and consumption data.

Scope (122/126):110/111 owned and managed shopping centers
+ 7/7 managed-only shopping centers + 5/8 owned-only
shopping centers (excluding Greece).

Coverage rate: 99.8%

Water—all KPIs

All assets under Klépierre’s operational control are included

in the scope. A shopping center is excluded when a third party
(i.e, a hypermarket) is managing the water contract

and consumption data.

Scope (122/126): 110/111 owned and managed shopping
centers + 7/7 managed-only shopping centers + 5/8 owned-
onlyshopping centers (excluding Greece).

Coverage rate: 99.6%

Sustainable certification

All assets under Klépierre’s operational control are included
in the scope.

Scope (122/126): 110/111 owned and managed shopping
centers + 7/7 managed-only shopping centers + 5/8 owned-only
shopping centers (excluding Greece).

Coverage rate: 98.8%

% of shopping centers equipped
with charging stations

All assets whose parking is owned by Klépierre are included
in the scope.

Scope (69/126): 64/111 owned and managed shopping centers
+ 0/7 managed-only shopping centers + 5/8 owned-only
shopping centers.

Coverage rate: 79.9%

Act for Territories section —
except local providers' KPIs

All assets under Klépierre’s marketing control are included
in the scope; centers are excluded from this scope when
the Group is not in charge of the marketing operations,

as in this case it is unable to impose its strategy.

Scope (116/126): 108/111 owned and managed shopping
centers + 7/7 managed-only shopping centers + 1/8 owned-only
shopping centers.

Coverage rate: 97.9%

The coverage rates above may differ slightly from those presented in the 2022 Universal Registration Document as a result of subsequent adjustments.
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Reported scope

The reported scope is used to assess the CSR impact of the
property portfolio over a calendar year. It reflects the impacts of
management, renovation, and arbitrage (acquisitions and disposals)
policies. In 2022, it includes:

e All shopping centers owned and managed by Klépierre
(111 assets);

e Shopping centers not owned by Klépierre but managed by the
Group on behalf of third parties, and for which operating data are
available (7 assets, 6 in France, 1 in Germany);

e Shopping centers owned by Klépierre but managed by a third
party, and for which operating data are available (8 assets: 2 in
France, 3 in Greece, 2 in Italy and 1 in Turkey).

Shopping centers acquired and operated by the Group are included
in the scope from the first full year following the acquisition. Certain
centers under redevelopment, extension and/or renovation may be
excluded from the reported scope when these data impair the
reading and comparability of the calculations..

This configuration may vary slightly for assets managed on behalf
of third parties. Depending on the situation, Klépierre may have full
management of electricity, for example, but be charged by a third
party Chypermarket, etc.) for fuel usage. Waste may also be collected
by a third party (such as a local authority) on a flat-rate basis, for
example. Some of these configurations may hinder the collection of
reliable quantitative data and lead the Group to exclude the
corresponding shopping centers from the reported scope for certain
items. Typically, only data from centers that Klépierre manages
outright and over which it has full control of energy, water and waste
consumption are included in the reported scope, which explains the
difference in coverage rates between the various indicators.

Coverage rates are expressed in terms of the total value of owned
and managed shopping centers. Shopping centers which are only
managed are not included in the coverage rate calculation as their
values are unavailable.

The 2022 reported scope represented 99.9% of the Group’s total
shopping center portfolio value as of September 30, 2022, which
comprises all owned shopping centers. The remaining 0.1%
represents shopping centers which Klépierre does not manage.

Like-for-like scope

The like-for-like scope is used to assess changes in performance
across an identical scope on a comparable basis and reflects the
Group’s ability to manage and optimize its asset portfolio. It
excludes the impact of acquisitions and disposals and includes all
owned and managed shopping centers. It also excludes shopping
centers acquired or completed during the year and those not
managed for the entire period.

The 2022 like-for-like scope (versus 2021) represents 99.9% of the
Group’s portfolio as of December 31, 2022. Differences with 2021
consist in the disposal of four assets in Scandinavia and one in
Turkey.

Lastly, where assets are excluded from the scope of a given
indicator, they are stipulated in the footnotes to the tables and
charts in this chapter.

Reporting periods

The Group wants to minimize the use of estimates and focus on
collecting and consolidating real data; hence, it uses two different
reporting periods, depending on the indicator. For consumption,
including all energy, carbon, waste, water and transportation
indicators, the reporting period corresponds to a rolling 12 months
from October 1 of the prior year to September 30 of the current
year (ie, October 1, 2021 to September 30, 2022 for the 2022
reporting scope). Social impact indicators, such as NPS data,
suppliers and initiatives carried out by centers, are also included
within this period.

All other indicators (including building certifications, human
resources data, etc.) are calculated based on the calendar year, ie,
from January 1, 2022 to December 31, 2022 for the 2022
reporting scope.

Data collection process

Data collection tool

The Group operates an online data collection tool for its entire
reporting scope aimed at automating and improving the reliability of
data collection for the environmental and societal impacts of its
activities. This is accessible remotely and in real time by all on-site
teams in the shopping centers, the head offices of the national
subsidiaries and by Klépierre's corporate teams.

The tool was selected for its ability to meet the reporting
requirements of the Group’'s annual publications process, and
especially for its functionality in terms of the daily monitoring of the
buildings owned and/or managed by the Group.

Collection frequency

Consumption and billing data for energy, waste and water are
collected monthly for all assets. Data for certain additional
indicators are collected quarterly (Act for Good” follow-up meeting
per country) and/or annually, to produce the universal registration
document.
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Methodological note for social indicators

Period and reporting scope

For all social indicators, the reporting period is the calendar year,
from January 1 to December 31 of the year under review.

The data collection and reporting scope covers all Group subsidiaries
as of December 31, 2022, in which the employees hold employment
contracts with the Group.

Changes in scope arise from acquisitions of new entities and
disposals of existing entities. Employees within these entities are
included in or removed from the Klépierre reporting scope with
effect from the month following the transaction date.

HR KPls

This relates to all employees who were already present for all or a
portion of the period, whether or not they are still under contract
with the entity at the end of the reporting period.

Eligible workforce: open-ended and fixed-term contracts
(1,072 employees).

Coverage rate: 100%

Definitions and clarifications

Workforce: total number of employees as of December 31 on
open-ended and temporary contracts, regardless of the number of
hours worked or duration of employment during the year.

Average workforce: average number of employees as at the end of
each month during the year.

Average gross wages: sum of contractual fixed annual salaries of
employees in the Group as of December 31, on a full-time equivalent
basis excluding variable compensation, divided by the workforce as
of December 31 (excluding Executive Board members).
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Audit by the independent third-party
verifier

All non-financial information is independently verified. This external
audit is carried out each year, based on the Group's regulatory
obligations and industry best practices. See section 3.5.8 of the
Group's 2022 Universal Registration Document for the Statutory
Auditors report.



MATRIX

The Group’s broader goal of maximizing its value creation requires
it to ensure that its actions are as targeted as possible. This
ambition to achieve value is the driving force behind Klépierre's
determination to identify all environmental, societal and social
issues and to focus on the most important ones; it is also motivated
by a desire to bring its actions into line with the recommendations
of French law, the Global Reporting Initiative (GRI) 2021 guidelines,
and the EPRA sBPRs.

In 2013, Klépierre conducted an initial “materiality analysis"—a
commonly used tool to identify and rank non-financial issues within
an organization—which brought to light the 20 environmental,
societal and social issues that have a material impact on the Group’s
performance. Four years later, evolving issues, the speed of societal
change as well as the Group’s growing ambition, led Klépierre to
repeat the exercise. Accordingly, in 2017, the Group worked on
updating its materiality analysis. For the first time, this process was
done collaboratively through a panel of internal and external
stakeholders, who assembled the materiality matrix presented

MATERIALITY

Klépierre’s main stakeholders: retailers, investors, human resources
and CSR experts, scientists, NGOs, local authorities, etc. It also
included Group representatives: members of the Executive Board,
the Chief Operating Officer, two operational staff, and the team in
charge of CSR.

Methodology: the internal and external stakeholders in the panel
were given a guestionnaire covering 38 pre-identified issues to
assess the materiality of these issues. The methodology used
comprises two components: the importance of the issue and its
classification as a risk or opportunity for the Company; these two
components are combined to produce the final rating for each
issue. To this end, participants rated the importance of the issues as
follows: “very important”, “important”, “moderately important”, or
“not very important” (this accounted for 75% of the rating), and they
ranked the top ten issues in terms of risks or opportunities for
Klépierre (representing 25% of the rating). The main risks and
opportunities are represented in the materiality matrix below. This
allows Klépierre to rank its issues and to think in terms of priorities.

below. The 20-member panel comprised representatives of
1
® Tenant relationships
@ Partnerships with retailers
@ Stakeholderdialogue
: __-@ Customer health and safety
Employees' health and safety Outsourcing gt
and responsible e :
Development and 2urchasmg ,//’/ ° Iagegfoe;naggimc
8 Waste reduction and management career pat.h .Circglar/eéan/omy ;Customer Relationships
_ i i o inabl il
E Protection of personal data @ Quiality of life at work o ‘Eusmess cilites Sustainablelmobility
‘g T Governance Open Design & Innovation
E Accessibility of shopping centres
K] = Sustainable Territories
H Certification and labellin == Responsible i
ercaton and obellng Gt heathand welness @ GnEimpion models e
ater consumption —gy~ Responsible design @ Local quality of life @
Organization & management prqcl&ce§j ° P 9 ° Resilience to R ® Renewable energy
it Transparent Compensation ~ climate change
o and fair taxation and benefits
//// ) Biodiversity @ Respect for human rights
- Vqunteermg;.# Responsible products @ Diversity
Financial accessibility and services
of products  Landscape
Integration
0]
0 Internal importance 1

RESULTS: THE STAKEHOLDERS PANEL IDENTIFIED THE FOLLOWING AS CSR PRIORITIES FOR KLEPIERRE

Issues comprising major risks

Issues offering the greatest opportunities

« Business ethics

» Respect for human rights

» Customer health and safety

= Outsourcing and responsible purchasing

» Governance

« Partnerships with retailers

» Local economic development
« Dialogue with stakeholders

« Renewable energy

« Circular economy

The Group’s commitments are presented in Chapter 3 of Klépierre’s 2022 Universal Registration Document and KPlIs are detailed throughout

this supplement.
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ENVIRONMENTAL
PERFORMANCE INDICATORS

2 ° 1 ENERGY

This section includes the Group’s total electricity, fuel, urban heating and cooling consumption for the common and serviced areas of the
shopping centers included within the 2022 reporting scopes. It outlines energy consumption, intensity and cost per site, in addition to the
proportion and sources of renewable energy consumed across the portfolio. Each indicator includes a comparison with 2021 data and a
breakdown by territory. The data provided are not weather-adjusted and does not include tenant sub-metered consumption.

2.1.1 Electricity

TOTAL ELECTRICITY CONSUMPTION IN COMMON AND SERVICED AREAS

(Reported scope)
Indicator Territory 2021 2020 2022/2021
France-Belgium 70,445 63,165 70,549 +12%
Italy 60,952 56,935 61,208 +7%
Scandinavia 27,755 35,194 45,157 -21%
Total electricity consumption Iberia 25541 23315 23345 +10%
(in MWh) Central Europe & Other 24397 23183 25,150 +5%
Netherlands 9,225 9,064 3,724 +2%
Germany 9,875 8770 9,354 +13%
GROUP TOTAL 228,191 219,625 238,488 +4%
France-Belgium 100% 98% 97% +2%
Italy 100% 86% 83% +16%
Scandinavia 100% 100% 100% 0%
Share from renewable sources Iberia 100% 100% 100% 0%
(in %) Central Europe & Other 100% 92% 87% +9%
Netherlands 100% 100% 100% 0%
Germany 100% 100% 100% 0%
GROUP TOTAL 100% 95% 93% +5%

EPRA indicator: Elec-Abs.
Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.
Coverage rate: 99.9% of total shopping center portfolio value.
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ENVIRONMENTAL PERFORMANCE INDICATORS

Energy
TOTAL ELECTRICITY CONSUMPTION IN COMMON AND SERVICED AREAS
(Like-for-like scope)
Indicator Territory 2021 2022/2021
France-Belgium 70,445 63,775 +10%
Italy 60,952 57,262 +6%
Scandinavia 27,755 29,080 -5%
Total electricity consumption Iberia 25541 23319 +10%
(in MWh) Central Europe & Other 24,397 22,267 +10%
Netherlands 9,225 9276 -1%
Germany 9,875 8,770 +13%
GROUP TOTAL 228,191 213,749 +7%
France-Belgium 100% 98% +2%
Italy 100% 86% +16%
Scandinavia 100% 100% 0%
Share from renewable sources Iberia 100% 100% 0%
@in %) Central Europe & Other 100% 91% +9%
Netherlands 100% 100% 0%
Germany 100% 100% 0%
GROUP TOTAL 100% 95% +5%

EPRA indicator: Elec-LfL.

Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.

Coverage rate: 99.9% of total shopping center portfolio value.

At Group level, although 2020 and 2021 saw a significant
reduction, this was partially due to pandemic lockdowns and
restrictions. Therefore it is important to highlight the continued
improvement since 2019 (the most recent comparable year), with a
20% decrease in electricity consumption (like for like).

This performance is mainly due to the technical teams’ ongoing
efforts to reduce electricity consumption, such as real-time
monitoring of buildings, deployment of BOOST programs and an
additional action plan on night consumption.

Compared to 2021, electricity consumption increased by 7% (like
for like), but we can observe that this increase is not linear in all
countries. Indeed, some countries were more impacted by the
restrictions in 2021: Turkey, Germany, Poland, France with almost
five months of closure for shopping centers of more than
20,000 sgm., lberia with several months of closure in winter
2020-2021, and lItaly with capacity restrictions on a region-by-
region basis. Many centers were then operated at minimum
capacity, thereby distorting comparisons.

The warm summer of 2022 also impacted some shopping centers,
specifically for Italy, Spain, Turkey and south of France.

Some changes in the scope for 2022 should be mentioned:

e The disposal of four assets in Norway, which led to a significant
drop in total electricity consumption in Scandinavia (down 21%
reported scope);

e The disposal of Adacenter (Adapazari, Turkey), which has
balanced the increase in electricity consumption.

Regarding the proportion of electricity from renewable sources, at
Group level, 100% of the total quantity of electricity consumed in
common and serviced areas in Klépierre malls now comes from
renewables, a 5 percentage-point progression since 2021. There
was a significant increase in Central Europe and Italy, where energy
supply contract renegotiations contributed to this remarkable
achievement.
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ENVIRONMENTAL PERFORMANCE INDICATORS
Energy

2.1.2 Fuel
TOTAL FUEL® CONSUMPTION IN COMMON AND SERVICED AREAS
(Reported scope)
Indicator Territory 2021 2020 2022/2021
France-Belgium 15,978 14,483 13,997 +10%
Italy 17,273 17,217 16,235 0%
Scandinavia 0 6 242 -100%
Total fuel consumption Iberia 2,593 3229 1,882 -20%
(in MWh) Central Europe & Other 4,504 3,010 3,892 +50%
Netherlands 0 0 0 0%
Germany 0 0 0 0%
GROUP TOTAL 40,349 37,946 36,248 +6%
France-Belgium 82% 67% 72% +23%
Italy 0% 0% 0% 0%
Scandinavia 0% 0% 14% 0%
Share from renewable sources Iberia 0% 0% 0% 0%
@in %) Central Europe & Other 0% 0% 0% 0%
Netherlands 0% 0% 0% 0%
Germany 0% 0% 0% 0%
GROUP TOTAL 33% 26% 28% +28%
(a) Fuels included: gas, diesel and heating oil.
EPRA indicator: Fuel-Abs.
Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.
Coverage rate: 99.9% of total shopping center portfolio value.
TOTAL FUEL® CONSUMPTION IN COMMON AND SERVICED AREAS
(Like-for-like scope)
Indicator Territory 2021 2022/2021
France-Belgium 15,978 14,484 +10%
Italy 17,273 17,217 0%
Scandinavia 0 0 0%
Total fuel consumption Iberia 2593 3230 -20%
(in MWh) Central Europe & Other 4504 2,834 +59%
Netherlands 0 0 0%
Germany 0 0 0%
GROUP TOTAL 40,349 37,766 +7%
France-Belgium 82% 67% +23%
Italy 0% 0% 0%
Scandinavia 0% 0% 0%
Share from renewable sources Iberia 0% 0% 0%
(in %) Central Europe & Other 0% 0% 0%
Netherlands 0% 0% 0%
Germany 0% 0% 0%
GROUP TOTAL 33% 24% +35%

(a) Fuels included: gas, diesel and heating oil.
EPRA indicator: Fuel-LfL.

Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.

Coverage rate: 99.9% of total shopping center portfolio value.

As electricity consumption (see section 2.1.1 of the 2022 Universal
Registration Document) and total energy consumption across the
portfolio increased in 2022 (see section 2.1.4 of the 2022 Universal
Registration Document), fuel consumption also increased this year
by 7% (like for like).

There are differences between the countries:

o France-Belgium increased by 10% in 2022, as for electricity but
still decreased in comparison to 2019 by 9% (like for like);

o [taly managed not to consume more fuel, thanks to a comparison
with a particularly harsh winter of 2020/2021;
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o |beria decreased by 20% (like for like) for the same reasons as
Italy, as well as optimized management of heating equipment;

e Central Europe & Other increased by 50% (like for like). This
was attributable to a 98% increase in Turkey, which was
significantly affected by restrictions in 2021 (with full
lockdowns on weekends). In comparison with 2019, a decrease
of 21% is observed (like for like).

Regarding the proportion of fuel from renewable sources, Group
performance improved by 9 percentage points (like for like) in
2022, thanks to a strong 15-percentage-point improvement in
France-Belgium.



ENVIRONMENTAL PERFORMANCE INDICATORS

Energy
2.1.3 District heating and cooling
TOTAL DISTRICT HEATING AND COOLING CONSUMPTION IN COMMON AND SERVICED AREAS
(Reported scope)
Indicator Territory 2021 2020 2022/2021
France-Belgium 18534 17,106 17,001 +8%
Italy 0 0 0 0%
Scandinavia 13,157 13,798 13,788 -5%
Total heating and cooling consumption Iberia 0 0 0 0%
(in MWh) Central Europe & Other 4,082 4,490 4,228 -9%
Netherlands 5142 6572 1,772 -22%
Germany 10,583 9,967 11,684 +6%
GROUP TOTAL 51,497 51,933 48,472 -1%
France-Belgium 49% 48% 51% +1%
Italy 0% 0% 0% 0%
Scandinavia 96% 86% 90% +12%
Share from renewable sources Iberia 0% 0% 0% 0%
@in %) Central Europe & Other 8% 9% 8% -12%
Netherlands 52% 59% 100% -12%
Germany 9% 12% 9% -25%
GROUP TOTAL 50% 49% 50% +1%
EPRA indicator: DH&C-Abs.
Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.
Coverage rate: 99.9% of total shopping center portfolio value.
TOTAL DISTRICT HEATING AND COOLING CONSUMPTION IN COMMON AND SERVICED AREAS
(Like-for-like scope)
Indicator Territory 2021 2022/2021
France-Belgium 18,534 17,474 +6%
Italy 0 0 0%
Scandinavia 13,157 13,798 -5%
Total heating and cooling consumption Iberia 0 0 0%
(in MWh) Central Europe & Other 4,082 4,490 -9%
Netherlands 5142 6,572 -22%
Germany 10,583 9,967 +6%
GROUP TOTAL 51,497 52,302 -2%
France-Belgium 49% 47% +4%
Italy 0% 0% 0%
Scandinavia 96% 86% +12%
Share from renewable sources Iberia 0% 0% 0%
(in %) Central Europe & Other 8% 9% -12%
Netherlands 52% 59% -12%
Germany 9% 12% -25%
GROUP TOTAL 50% 49% +2%

EPRA indicator: DH&C-LfL.

Scope (123/126): 111/111 owned and managed shopping centers + 7/7 managed only shopping centers + 5/8 owned only shopping centers.

Coverage rate: 99.9% of total shopping center portfolio value.

In 2022, energy consumption of district heating and cooling
networks fell by 2% (like for like) at Group level.

While consumption increased in France-Belgium and Germany, for
the same reason as electricity, this result is mainly driven by good
performances:

e In the Netherlands, thanks to continuous improvement at
Hoog Catharijne (Utrecht, the Netherlands), especially in winter.
The BOOST program, at the end of the development phase, is still
running a quarterly “mini BOOST” to drive performance;

o In Poland and the Czech Republic, which have made great efforts
in training and managing teams and have also deployed BOOST
programs on their assets;

e In Scandinavia, which benefits from a good energy management
system and BOOST programs.

We notice a slight increase in the performance of the public
networks in terms of their share of renewables, thanks to a higher
commitment of the different municipalities that manage these
networks in terms of energy mix. Nevertheless, the opposite
occurred in Germany, the Netherlands and Poland with a very slight
decrease.
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ENVIRONMENTAL PERFORMANCE INDICATORS
Energy

2.1.4 Energy intensity

TOTAL BUILDING ENERGY INTENSITY (in kWh/sq.m./year)

(Reported scope)
m Change Change

Territory 2021 2020 2013 2022/2021 2022/2013
France-Belgium 776 70.3 739 146 +10% -47%
[taly 108.7 1035 107.2 171 +5% -36%
Scandinavia 84.0 85.2 82.2 121 -2% -31%
Iberia 83.0 783 744 149 +6% -44%
Central Europe & Other 769 679 71.6 154 +13% -50%
Netherlands 65.6 724 613 N/A -9%